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POP UP EVENT in Downtown LA@ THE FLOWER DISTRICT
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A Complete Guide to This Weekend's
Sneaker Releases

Bricks & Wood x H-Swiss Classic LV

15 Stylo Roloases and Now Watches Wi'rn The Collabs: Boss Releases
Genderless Collection with Phipps.
Kappa Teams Up With Gumball 3000
Rally Race + More
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ROWING
BLAZERS
IS THE
AMERICAN
PREPPY OF
TODAY.

Rowing Blazers is an American clothing brand and design lab for the classics founded by Jack
Carlson, Dedicated to authenticity, guality, and craftsmanship; and simultansously to irreverence,
inclusivity, sustainability, empowerment, and fun. There's 2 sense of humer, often a hint of irony,
in everything; and it's as central to the brand as our sense of community, timeless aesthetic,
dedication to historical research, and commitrment (o making pieces that will last a lifetime.

Rawing Blazers weaves together an eclectic mix of influences: sport, nostalgia, travel "prep™;
'80s and '90s cullural tropes; Oxbridge style, and Japan's subversive take on "lvy;" hip-hop
culture and the rise of streetwear; tennis, basketball, rugby, skiing; elite and amateur athletics in
all forms; the romance of exploration; and symbaols, art, and archaeology - ancient and maodern,
These influences are the interests of Rowing Blazers' founder, Jack Carlson.
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WINDBREAKER CREWMNECK SWEATER T-SHIRT cap
5125.00 F185.00 E70.00 S50.00
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SHORTS SHORTS S1-18 PREMIER
F1a2Q.00 BIR0.00 13500



CAMPAIGN IMAGERY |
MAADOMNMNA NN




CAMPAIGN IMAGERY I
TENNIS PRO MARDY FISH [ATP RANKING #7 1IN 201 1)

A FORMER LONG TIME K-SWISS SPONSORED ATHLETE




PRESS EDITORIAL COVERAGE
TOPARTICLES

HYPEBEAST

Rowing Blazers and K-Swiss Launch
'90s-Inspired Tennis Capsule

Rowing Blazers Enlists K-S
for Neon-Indebted Range

Chathing brand Bowenn Biasers has calied vpon Amenican tennis brand,
mion-induatied foatemn i spened sollection

Inszred iy the 205, the imited  edition unise range corprises 2 hiod, ©
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TAOTAL REACH / AUDIENCE

HYPEBEAST
THE SUNDAY TIMES
AlROWS
PAUSE MAGAZINE
ELLE
ESQUIRE
FOOTWEAR NEWS
KICKS ON FIRE
YAHOO
MODERN NOTORIETY
MEDIUM
BALLER STATUS
NICK KICKS
ROBB RERPORT
PORHOMME
SPY
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SOCIAL + METRICS m%\ Rowing
IG+FACEBOOK+TWITTER Blazers

3.34M 20 133 103"

IMPRESSIONS SOCIAL POSTS STORY RESHARES MORE ACCOUNTS REACHED

* ﬁlm:hil
VIP SEEDING SKipping SAT Prop it I -
= Emily Ratajkowski,@emrata, Celebrity (29.4M) ey

« Ziwe,@ziwef, Celebrity (436K)

= Courtney Mawhorr, @courtneymawhaorrr, Influencer (131K)
= Davis Bates,@davis.hates, Influencer (130K)

* Ting Ting Zhao,@tingsquaretings, Influencer (18K)

= Jake Krantz, @jakekrantz, Influencer (276K)

= Elena Larenzi, @ellorenzi, Influencer (15.5K})

= Diln, @diln_,Influencer (107k)

= Kate Glavan, @kateglavan, Influencer (29k)

» Sophie Wood, @goodwoody, Influencer (33K)

= Talia Hubble, @talliia, Influencer (54K)

= Clara Perimutter, @tinyjewishgirl, Influencer (103K}

= Alex Lee Aillon, @alexleeaillon, Influencer (82.9K)

» Paris Brosnan,@paris.brosnan, Influencer {(206k)

= Caroline Vazzana, @cvazzana, Influencer (318K)




POP UP + EVENT
INSTALL @ FRED SEGAL

WEEK LONG POP UP - TENNIS COURT FLODR + PING PONG TABLE + MERCH PRODUCT + INDOOR BILLBOARD MOMNTH LONG FRONT TABLE



POP UP + EVENT
EVENT WITH 488 AT TENDEES

BURGERS FROM BURGER 5HE WROTE 2 STREET SIDE FACING ANIMATED BILLBEOARDS OM SUNSET BLVD
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